
WE MAKE BUSINESS BETTER
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EVERYONE KNOWS
WHAT SUCCESSFUL

COMPANIES DO

Our researchers, world renowned 
academic institutions, global CEOs, 
regulators, industry bodies, clients 
and employees all know it too.
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ENGAGED TEAMS
+

RISK & COMPLIANCE CULTURE
+

BUSINESS GROWTH & LEGACY

= 
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WHAT IS A
WELLBUSINESS™?

A WELLBUSINESS™ is a place where 
customers and employees come first. 
It is a place where your employees are 
engaged and your customers expe-
rience high quality products and ser-
vices. For CEOs and CFOs this means 
more profit.
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Save costs through reduced tur-
nover, presenteeism, absenteeism 
and by increasing productivity.

Engage your people through an 
ethical and sustainable culture.

Demonstrate improved financial 
services culture to regulators 
while cutting costs and avoiding 
sanctions.

Attract and engage key stakehol-
ders (clients, employees, sharehol-
ders).

Demonstrate to your clients that 
you have a sound risk culture 
through undertaking due dili-
gence.

Attract key talent through a 
WELLBUSINESS™ accreditation.

Improve internal knowledge ma-
nagement, innovation and opera-
tional agility.
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MONEY

PEOPLE

GLOBAL

PERFORMANCE

WHY BECOME A
WELLBUSINESS™?
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THE ACCREDITATION
The WELLBUSINESS™ accreditation is 
supported by a rigorous assessment me-
thodology, framework and is monitored 
using WELLBUSINESS™ indicators.

A WELLBUSINESS™ accreditation 
sends a strong message to employees, 
clients, stakeholders, regulators and 
shareholders. It demonstrates that 
your organisation values its most im-
portant resources: its people.
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ACCREDITED
WELLBUSINESS™

By using our framework a clear picture 
emerges of a company’s commitment 
as measured in terms of leadership 
commitment, customer focus and em-
ployee engagement.

The importance of a sustainable perfor-
mance culture in the workplace is also 
inextricably linked to the organisations’ 
bottom line.
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THE FRAMEWORK

A WELLBUSINESS™ accreditation en-
sures that the accredited organisa-
tions have a structured and systema-
tic approach to measure, track and 
improve both quantitative and quali-
tative indicators.

The framework includes 10 sustaina-
bility areas:

Organisational Goals 
and Structure

Innovation

Leadership Health and Safety

Diversity Knowledge
Management

Communication Talent Management

Social Support Performance
Management



Our certified auditors will check the 
pulse of your organisation and guide 
you on how to reach your full WELL-
BUSINESS™ accreditation. There are 
three types of accreditation:

PRACTITIONER

Your company demonstrates the co-
mittment, capability and planning to 
achieve the sustainability criteria.

INTERMEDIATE

Your company demonstrates a clear 
direction towards becoming a full-ac-
credited WELLBUSINESS™ and com-
plies to partial sustainability criteria.

ACCREDITED

Your company complies with all sustai-
nability criteria and sees real impact 
on the bottom line.
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TYPES OF ACCREDITATION



‘‘ All good leaders recognise the 
importance of having engaged 
workforces and the positive impact 
this can have on the creation of 
client and shareholder value. ’’

George McKay, Chairman of Allianz Global Investors

THE ADVISORY BOARD

Pr. BEATRICE BAUER
Independent Education Management 
Professional

CHRIS HOWORTH
Senior Lecturer at Royal Holloway, 
University of London

GEORGE McKAY
Co Head and Chairman at Allianz 
Global Investors

STEVE MELE
Owner at Steve Mele Consulting Group 
and former CEO of Towers Watson

Pr. MARCUS MUELLER
Professor of Management at Sacret Heart 
University and engagement expert

MARK PHILLIPS
Managing Director at Aviva Investors 
Luxembourg

JULIAN TROIAN
Director of Human Resources and Chief 
Happiness Officer at Etix Everywhere

NEIL WARD
CEO of Neil Ward Associates, former 
COO of Skype
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IN FINANCIAL SERVICES,
THE NEXT GREAT

INNOVATIONS
WILL BE THE

PEOPLE
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Contact a WELLBUSINESS™ consultant today

+352 27 91 22 55

info@fts-global.com

www.corporatewellbusiness.com

WWW
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ARE YOU READY TO
BECOME AND ACCREDITED 

WELLBUSINESS™?
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‘‘ A WELLBUSINESS™ accreditation 
provides organisations with a com-
petitive edge demonstrating their 
commitment to their customers and 
employees. ’’

Chris Howorth, Senior Lecturer at Royal Holloway, 
University of London

WHAT THE CLEVER FOLKS 
HAVE TO SAY

The WELLBUSINESS™ accreditation is 
an evidence-based framework backed 
up by rigorous independent research. 
It evolved along with the changing 
conditions in global markets.
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